Powerful
Segments For

SPOOKTACULAR

HALLOWEEN

Marketing




Offer spooktacular discounts
pbased on |loyalty status and
shopping habits

Craft a segment to send a targeted Halloween
offer just for your loyalty members who are

frequent shoppers.

Halloween Campaign | Loyalty + Purcharse > 1/Month

WHO SHOULD BE IN THIS AUDIENCE

All customers where Mean purchases fmonth more than

And where |s loyalty member

And where Add requirement




Create a segment to target formerly frequent shoppers who are no
longer actively engaged. Offer a “Spooktacular Comeback” discount
to reawaken their interest.

Halloween Campaign | Frequent Shopper Win-Back

WHO SHOULD BE IN THIS AUDIENCE

All customers where Lifecycle stage contains chilling

And where Mean purchases /month more than

And where Add reguirement




Empower loyalty members with
fangtastic Halloween rewards

EXCLUSIVE TOP-TIER MEMBER OFFERS
Send VIP customers early access to Halloween
LTOs or extra points for themed purchases.

* Audience name

Halloween Campaign | Loyalty, Top 20% Spender - VIP

WHO SHOULD BE IN THIS AUDIENCE

All customers where |Is loyalty member is true

And where Is atop 20% spender is true

And where Add requirement 7t Generate description




POINTS REDEMPTION FOR HALLOWEEN TREATS
Encourage your loyalty members to redeem their points for an

exclusive Halloween-themed reward, or offer them a special treat

as a bonus incentive to boost engagement and make their
experience more festive.

* Audience name

Halloween Campaign | Points Balance, 500-999

WHO SHOULD BE IN THIS AUDIENCE

All customers where Is loyalty member is true

And where Total loyalty points in range

And where Add requirement




Tailor Halloween themes for
Gen Z and Millennial shoppers

For younger adults, create edgier campaigns
focused on Halloween parties, costume contests,
or themed cocktails.

Halloween Campaign | 21+ Gen Z, 21-27

WHO SHOULD BE IN THIS AUDIENCE

All customers where Age




Tap into the nostalgic side of millennials with offers tied to classic
Halloween movies, retro costumes, or 90s-themed decor.

Halloween Campaign | Millennials, 28-43

WHO SHOULD BE IN THIS AUDIENCE

All customers where Age

n range

And where




Engage abandoned cart
shoppers with frighteningly
good deals

OFFER A FRIGHTENINGLY GOOD DEAL
Send an email to customers who abandoned their
carts, offering a small discount to entice them to
complete their purchase.

Halloween Campaign | Abandoned Cart

WHO SHOULD BE IN THIS AUDIENCE

All customers where Abandoned Cart

And where




HIGHLIGHT LIMITED STOCK

Create urgency by reminding customers that popular Halloween
items are selling out fast, encouraging them to finish their order
before their favorite product disappears.

* Audience name

All Customers Subscribed

WHO SHOULD BE IN THIS AUDIENCE

All customers where Email Opt-in status

Or where Text Opt-in status is true

Or where Native Push Opt-in status is true

Orwhere Browser Opt-in status is true

Or where Voice Opt-in status is true

Add requirement




Upsell Halloween extras to
holiday shoppers



Target customers who bought costumes with upsell campaigns
promoting accessories, face paint, or other finishing touches.

Halloween Campaign | Purchased Costumse

WHO SHOULD BE IN THIS AUDIENCE

For customers who purchased decor, send a follow-up email
suggesting party essentials like themed snacks, drinks, or
entertainment.

Halloween Campaign | Purchased Decor

WHO SHOULD BE IN THIS AUDIENCE

Holiday Decor




Analyze results to optimize
holiday marketing strategy for
Black Friday and Cyber Monday

ANALYZE PERFORMANCE BY CHANNEL

Identify which segments respond best to
Halloween-themed subject lines or specific offers
and refine your strategy accordingly.

Channel Performance

All Channels Voice Drop SMS/MMS  Email  Mative Push Browser Direct Ma

1000

Sends 31,449
LOYALTY POINTS

Opens 15,285
POINTS & REWARDS Clicks 8,996

Conversions 7,491

TSR
|

Rev per Send

Cost Per Conversion
Rev Generated
Spent

Total ROl

Failed Sends

Unsubscribes

$5.37

$0.64
$4,566,730.81
17,538 credits
$4,566,649.20
528 (1.67%)
98 (0.3%)




REVIEW SALES REPORTS ON CAMPAIGN AUDIENCES
Run a comprehensive segmented sales report that highlights the
buying behavior of customers who received a specific campaign,
providing insights into purchase patterns, product preferences, and
how the campaign influenced their overall buying decisions.

MY AMALYTICS Dive deep into the analy J
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